AMONG THEM... NEWS BRANDS ARE THE MOST
VALUABLE SOURCES OF INFORMATION

Newspapers (Print or digital)
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Other info sites or ou apps than NPs 58%

Free sheets (not via postbox) 51%
Magazines (printed or digital) 47%
Traditional TV 44%
Free regional press 44%
Linkedin 39%
NPs Supps (digital or printed) 37%
Search engines 36%
FM Radio 32%
Facebook 31%
TV programmes via a e-device 29%
Other social networks 23%
Instagram 19%
Web radios 18%
YouTube 12%

Source: NP Barometer Newsworks Nov. 2018 N=2127 interviews online 18/64 ans (AQ Rate)



